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Leonie Winson  
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Web:   www.lineandform.co.uk 
Twitter:  leoniejane 
Email:  leonie@lineandform.co.uk 
  

So what’s a RT? why do I 

need #tags and what’s 

the difference between a 

DM or @reply.  I’m just 

confused now! #**@ 
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Common Terms on Twitter 
 
Twitter has a great glossary of terms at: 
 
https://support.twitter.com/articles/166337-the-twitter-glossary 
 
Here are the most commonly used ones. 
 

Tweet: A post made on Twitter by a user. 

ReTweet or RT: Reposting something that has already been posted on the Twitter stream. RT usually 
precedes the original poster to give credit.  

DM: This is a Direct Message sent to a twitter user. One has to follow you in order to DM them. DMs don’t 
appear in the public twitter stream but go directly to the receiver’s inbox. 

Via: This can sometimes be used in place of RT. E.g: 

What are some of the good alternatives to PayPal? via @stoneatwine 

Follow: If someone’s tweets appear in your stream then you are following them. 

Follower: Someone who is reading your tweets 

Unfollow or De-Friend: This is when someone stops reading your tweets. 

@ Reply: The @ symbol is used to reply to a twitter user. E.g: 

@StoneAtwine @normzo Orange Uganda is a very new entrant into that market & best of class, so 
they’re able to screw us over. #nocompetition 
 

# (Hashtag):A hash symbol is used to comment about a certain topic in a tweet so that people searching for 
it can easily find it. Searching for #uonfishbowl will give you all the tweets that contain news about 
University of Nottingham Fish Bowl project. 

Twitterer/Tweeter: Someone who uses Twitter 

Tweeple: People who use Twitter 

Tweeps: Twitter friends that one is constantly in touch with. Think about ‘Peeps’ 

Twitterati: A-list Twitter users or Twitter élite. These usually have a big number of followers and are 

somewhat famous and influential in Twitter circles. These include people like @chrisbrogan, @Scobleizer, 
@GuyKawasaki, @mashable, @aplusk and @tmsruge (upon request in comments below). 

Twittosphere: The collective group of people who tweet. 

Link: Including a URL in your tweet. 

https://support.twitter.com/articles/166337-the-twitter-glossary
http://twitter.com/StoneAtwine
http://twitter.com/StoneAtwine
http://twitter.com/normzo
http://twitter.com/search?q=%23nocompetition
http://twitter.com/search?q=%23nocompetition
http://twitter.com/chrisbrogan
http://twitter.com/Scobleizer
http://twitter.com/GuyKawasaki
http://twitter.com/mashable
http://twitter.com/aplusk
http://twitter.com/tmsruge
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Top ten tips to getting the best start  
 

1. Find out  who are the influencers in your market and follow them 
 
You will read interesting content, as well as seeing how more established  twitter 
accounts are managed. 
 

 
 
 

1. Build your audience naturally. 
 

Don’t follow too many accounts at once, so who you follow, vastly outweighs who is 
following you. Twitter looks on with suspicion if you start following too many people 
at once.   This makes you look like a possible spam account.  Let your numbers 
build naturally. 
 
 

2. Answer questions and always reply to someone who interacts with 
you. (replies are messages with @username at the beginning) 

 

 
 

3. If you reply reference the original message so they know 
what you are replying to. 
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4. Interact with your followers to encourage discussion 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

5. RT with comments while still showing who posted the 
original tweet 
 
This shows your audience why you are sending a RT rather than filling their feed 
with messages they did not ask for. 
 
 
 
 
 

 

6. Create content, tell stories, share industry commentary. 
Don’t just post marketing and sales messages 
 

 
 

7. Repeat Tweets, (artfully reworded of course) on different 
days or times of the day. 

An English study carried out by ClarityWeb found that the difference between 
tweeting at a busy time and tweeting at a quiet time could be as much as 100% of 
the number of people that might respond. They remind us that Twitter is global and 
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that the biggest user bases in different time zones may have a significant effect on 
the exposure your tweets get. They have found that: 

The busiest time on Twitter is GMT 7pm to 9pm, ie. lunchtime in the USA and in 
most Pacific time zones. (This ties in with the American studies mentioned above.) 

The quietest time on Twitter is GMT 7am to 9am, ie. the midnight shift in the 
USA. 

GMT 1pm is mid-traffic time on Twitter. 

So, for people in the UK posting at lunchtime you’ll get an average response. But 
tweets posted between 1.30pm and 9pm can expect up to 30% more traffic, 
especially if posted at 5-9pm. 

All this of course depends if you want a local or international audience. 

8. Follow People you already know or have met in the real 
world 
 
People that already know you are more likely to RT your messages as they already 
trust what you say.   
 
 When I meet people I always try and get their twitter account, it is a great way to 
establish a rapport that can continue onto twitter. 

 
 

9. Follow people you don’t know 
 

You also want to read interesting content on twitter.  Following people you don’t 
know makes twitter more interesting and will make it easier to log in regularly to 
read as well as send out messages. 

 

 

10. Build twitter into your routine and use tools that 
make this easy 

 

Whether with your morning coffee, during lunch or towards the end of the day, find 
a time that suits you. 
 
However, if you have important tweets going out try to be online so you can interact 
and reply. 
 
Tools like Hootsuite or Tweetdeck allow you to schedule your tweets to go out 
throughout the day.   
 
Hootsuite - http://hootsuite.com/ 
 
Tweetdeck - http://www.tweetdeck.com/ 

http://hootsuite.com/
http://www.tweetdeck.com/
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Branding on Twitter 
 
Should you Tweet as yourself or your company? 
 
This is a really common dilemma and not an easy one to answer.    You have three 
options 

1. Lead with your company: This approach certainly builds your company brand. 

 Can be managed by more than one person.  

 However, some people prefer to follow a person.   

 Can be difficult to interact effectively when people don’t know who they are 
talking to. 

2. Mutual branding:   This is a good in-between approach which pushes your brand which 
keeping a human face. If you have multiple staff with their own account, mutual branding 
can create consistency.  However, be sure you have rules and set boundaries as staff 
must see it as separate from their personal twitter account. 

3. 100% personal branding:  Builds a personal brand and can be easier to interact and 
encourage discussion.   Works well if your company brand is intertwined with your own.  
However, it won’t necessarily push your company brand.   If friends follow you can get 
pulled into personal rather than professional discussions. 

Think about  
 

 How you want to be perceived. 

 Which approach will work best for your company?   

 What resources do you have? 

 Who is going to manage it? 
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Setting up your profile 
 
Spend some time filling out your profile.   It will 
effect whether people choose to follow you.    
 
Click on the settings icon then settings > 
Profile (on the left of the page) 

 
 
Bio 
Make good use of your description. 
 

 Make it clear who you are.  

 And what expertise you can offer. 
 
Location 
  
A local business may be more interested in you 
if you share geography.   It can also reinforce that you are the person they are looking for 
not someone in America with a similar name. 
 
Website 
Another place to get a link back to your website 
 
Photo 
A good image stands out in the long feed of messages people often scan through.   Faces 
work better than logos, but it will depend whether you are tweeting as you or your 
company. 
 
Background 
 
Adding a background can give extra 
personality to your profile 
 

 A chance to reinforce your brand. 

 Share extra contact details 

 Highlight special offers 
 
Keep it simple and easy to scan.  
Remember this is an image, so people 
won’t be able to click on it. 
 
You can find a great tutorial here (you will need some image creation skills):   
 
http://blog.spoongraphics.co.uk/tutorials/twitter-background-design-how-to-and-best-
practices  
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Find out More 
 
Online Resources 

 
Mom this is how twitter works 
http://www.momthisishowtwitterworks.com/ 
 
One my favorite and easiest to understand explanations. 
 
 
 

 
 
 

Twitter for Business video 
https://business.twitter.com/en/smallbiz/ 
 

 
Best explanation of advertising and sponsored accounts. 
 

  

http://www.momthisishowtwitterworks.com/
https://business.twitter.com/en/smallbiz/
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Twitter Guide Book – How To, Tips and Instructions by 
Mashable 
http://mashable.com/guidebook/twitter/ 
 
Large number of pages on most subjects useful to get you started.  Including subjects like ‘What is twitter’ or 
‘Finding a job on twitter’.  
 

 

Social Media Video 2013 
http://www.youtube.com/watch?v=QUCfFcchw1w&list=UULC9cX5GntaQmTSF6hTqrzA&index=4 
A four minute video that includes a lot of great stats about the effect of social Media.  Searching for the title 
on Google is easier than putting in the long web address. 
 
 
 

 

http://mashable.com/guidebook/twitter/
http://www.youtube.com/watch?v=QUCfFcchw1w&list=UULC9cX5GntaQmTSF6hTqrzA&index=4
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Books 
 

The New Rules of Marketing & PR: How to Use Social Media, Online Video, Mobile 
Applications, Blogs, News Releases, and Viral Marketing to Reach Buyers ... & PR: 
How to Use Social Media, Blogs,) 
BY David Meerman Scott (Author) 
 
 
Socialnomics: How Social Media Transforms the Way We Live and Do Business,  
By Erik Qualman  
 
 
The Twitter Book  
By Tim O'Reilly (Author), Sarah Milstein  


