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7 Tips for Social Media Success at Your School 

Social media offers some great opportunities for quick and direct communication with a large 

number of people. It can really lift the profile of your school and create connections and 

opportunities that, right now, you can’t even imagine. 

It takes you out of the confines of the school community and immediately gives you a platform to 

get in front of individuals and communities that you want to inform, to influence, to get help from 

and to build relationships with. Effective social media activity enables you to: 

• share best practice with other teachers and schools 

• let your MP know what you’re doing 

• spread the word about your Christmas play 

• build a rapport with the local Chamber of Commerce 

• develop your alumni 

• get a good luck message from a sports star ahead of your team playing in the cup final 

• find businesses that want to work with your school 

A social media strategy can help you achieve all of this, and much, much more. 

As with all communications, there are hazards to avoid – some are very real, some are over-

exaggerated by people who have never used social media – and in section five we look at how you 

can stay safe online (but it largely comes down to two common sense points – stay professional, and 

if in doubt, don’t). 

Social media is only limited by the time you can invest in it and by your ambition – and, as long as 

your efforts are well-directed and part of a plan, you will see rewards. Whatever combination of 

social media channels you use, quality and consistency are paramount, and are not easy to achieve 

without dedicated resources and expertise. 

Here are our 7 tips for social media success at your school: 

1. Know why you are doing it 

 

2. Tweet to meet more people 

 

3. Facebook isn’t just for friends 

 

4. Get LinkedIn to online communities 

 

5. Plan ahead to stay safe 

 

6. Don’t be social in a silo 

 

7. Call in the experts 
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1. Know why you are doing it 

A new way to achieve timeless objectives 

It can be easy to be carried along on an initial wave of enthusiasm, busily and simultaneously 

creating Twitter accounts, Facebook pages and LinkedIn profiles for your school before there is even 

time to ask “Why?”. 

Be clear about who you want to communicate with, the messages you want to convey and what you 

are looking to achieve. By understanding why you are doing it, you can decide how much time can 

be spent on it and who the key people are you need to be involved. 

Don’t be distracted or overwhelmed by its newness – schools have always communicated what they 

are doing, and social media is merely a new method of communicating. 

It should become part of your overall communications strategy, complementing and adding to the 

other activities you already engage in. Don't treat it as a standalone process – you will find it most 

effective, and easiest to do, when used alongside other marketing and communications functions in 

a planned way. 

Understanding social media as just another communications channel helps to strip away some of the 

jargon and uncertainty around using it. Many of the benefits which come from having a vibrant 

website or an active PR profile – including engaging with parents, attracting prospective parents to 

consider your school, building relationships with businesses, improving the school’s reputation – also 

apply to social media. 

 

Reach your audience quickly and directly 

Social media offers a very fast and effective way to get information out to parents and carers but it 

also allows you to demonstrate to a wider audience the impressive range of activities and events 

that you engage in. 

By far the biggest proportion of your audience will be parents and, if you are a secondary school, 

your pupils. Parents will already be using social media in some form, so your audience is already out 

there – you just have to reach out to them. 

Once you are clear about who you want to reach, you can plan your content accordingly. As well as 

the important, strategic aspects of social media as part of your communications, it is a great way to 

provide gentle reminders, about fast-approaching deadlines, about forms that need to be returned, 

dates and times to be aware of. 

 

The social in social media 

Before we consider the different platforms and how they can best be used, it is worth thinking about 

the “social” in “social media”. 
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Social media allows you to communicate with your audience but it also allows your audience to 

communicate with you. It is not just a tool for broadcasting information, it is a platform for 

interaction – so you need to be prepared to handle any queries you might receive.  

You don't have to engage in lengthy philosophical debates about the future of education but you do 

need to respond to direct questions (if it is contentious, the best response is usually to “take it 

offline” – get contact details and email or call them directly rather than discuss the issue in public). 

Being responsive strengthens the relationship you have with those stakeholders and reinforces the 

perception of an organised and efficient school. 

 

The conversation takes place whether you’re part of it or not 

Your social networks act as a forum for discussion between your school, parents and the local 

community. You can present a positive image of the school that emphasises the key messages you 

want to convey, while encouraging greater participation from your stakeholders. 

Importantly, it enables the school to be active in conversations about it, by providing accurate 

answers to questions, stopping rumours gathering unstoppable momentum, ensuring there is plenty 

of good news and positivity to drown out the inevitable occasional parental grumbles. 

It is naïve to imagine that if the school doesn’t have a social media presence then that means the 

school doesn’t exist on Twitter or Facebook. It does – the conversation takes places whether you’re 

part of it or not – but you have no way of influencing what is said. 

 

Encourage parental involvement and interaction 

You will find that parents are keen to engage online because it allows them to play a part at a time 

that suits them. As you develop your social networks, you should try to identify people who can be 

relied upon to spread the word, acting as ambassadors for your school, and encourage their further 

involvement.  

There will be many parents already using social media who may not yet be directly involved with 

your school but who are willing to share and promote your content online. Acknowledging their 

support, such as mentioning them in a thank you tweet or Facebook update, will go a long way to 

encouraging them to keep on doing it. 

Once you have established your social media networks and plans for the information you will be 

promoting through them, you will find it much easier to connect with greater numbers of people 

from all areas of school life. 

Over time, you will develop a greater insight into what works best for your school, allowing you to 

move beyond just broadcasting information to a much more productive level of engagement with 

your audiences. 
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2. Tweet to meet more people 

Twitter has two principal advantages – its immediacy, and its ability to create communities where 

“membership” is informal and fluid. That means it can be useful for everything from announcing a 

problem with the school buses because of overnight snow to sharing resources and best practice 

with other teachers from across the country, and around the world. 

Using no more than 140 characters at a time, Twitter allows you to tweet short pieces of information 

or news, links to your website and images. If you have a blog or news section on your school's 

website, you can set this up to automatically post to Twitter, significantly increasing the audience for 

your news. 

 

Getting started 

To set up an account on Twitter, all you need is an email address for your school and a password. 

You can customise your account page to display your school logo or other image, as well as adding a 

brief description of what you use the account for: 

 

Once your account is set up, you need to start building your social network by following other 

Twitter users, including parents, students, feeder primary schools, educational resources, local 

councillors and MPs, local businesses, education journalists and other education tweeters, such as 

@Schools_News and our Ambitious Minds account, @AMthoughts. 

When they tweet something of interest, you can support them by 'retweeting' it to your followers. 

Engaging with other users in this way helps you to forge stronger relationships and increases the 

likelihood of them sharing your tweets with their followers, thereby boosting your audience far 

beyond your own direct reach. 

 

Take your time 

Although it is easy to start using Twitter it will take time to build up your followers, so don't expect 

instant results. Tweeting frequently will encourage others to follow you but only if you are tweeting 

content that is interesting or useful to them.  

While the tone of Twitter is very informal, you should avoid making pointless, generic statements 

such as “Hello everyone! It's Monday!”. Concentrate on posting comments that will engage and 

assist your audience – always remember that they are your reason for being on Twitter in the first 

place. 
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Being persistent and consistent is the only surefire way of building the audience that you want to 

connect with. Also, don’t be shy of asking for assistance. For example, if you have a fundraising event 

you want to publicise, ask some local people with large followings to re-tweet your news. Most 

people will happily help. 

If you find that you are posting lots of information about different topics, such as the PTA or certain 

subject areas, you can set up separate accounts for each of these areas and build dedicated 

audiences for each. But to begin with, just create a main school account. 

 

The educational value of Twitter 

Marketers are expected to be fans of Twitter, so it is worth reading the comments of Wellington 

College’s Director of Educational Enterprises and IB, Dr David James, who wrote a letter published in 

TES extolling the virtues of Twitter: 

A little bird told me Twitter is where it’s @ 

…[Twitter] has introduced me to more ideas – from hugely experienced and 

successful teachers – than any course in professional development I have 

attended. The succinctness of a tweet, its immediacy and economy, is crucial 

for busy teachers. Perhaps most importantly of all, it allows teachers from all 

sectors to rise above petty political point-scoring so that they concentrate on 

pedagogy, as well as the issues that unite all those who care about learning. 

Twitter is dismissed only by those who don’t use it; for those who do use it 

intelligently it can be a daily source of professional improvement. Twitter is a 

conversation, and teachers should increasingly be involved in shaping it into a 

conversation about learning. 

Dr David James 

Wellington College 

 

Encourage individual staff to set up their own accounts. This can be a great way to showcase the 

knowledge and talent you have in your school. For example, if you are a specialist mathematics 

college, you might encourage your teachers to join in conversations about maths teaching and to 

share links to useful resources.  

Sharing your experiences not only lets the rest of the world gain an insight into the way you teach, it 

encourages others to share their knowledge and best practice with you. This is why Twitter is such 

an excellent source of information for teachers.  

It also gives your staff the opportunity to establish themselves as thought leaders in their subjects, 

through being active in relevant conversations, which can only help to raise your profile and enhance 

your reputation. 

  



7 Tips for Social Media Success at Your School 

 

7 

 

3. Facebook isn’t just for friends 

Facebook is the most popular social network in the world, so you can be sure that a significant 

proportion of your audience will already be on there. 

Wherever your audience is, it makes sense for your school to be there too, and your Facebook page 

can offer a vivid picture of your daily life. 

 

Facebook pages 

Setting up an account on Facebook takes a little more effort than Twitter but, once you have 

completed the basics of setting up your page profile, it is just as easy as Twitter to maintain. 

Where it differs from Twitter is that you need to have a personal account before you can create your 

official school Facebook page. However, you are able to select other Facebook users as 

administrators of your page, so it doesn't require you to share any personal information to update it. 

 

The content you post on Facebook is placed in your timeline, enabling people to see the things you 

post in chronological order. Because you can also add content for dates in the past, it is a great way 

to showcase the history of your school. You can start with the founding of the school and then add 

notable events and achievements, such as sports victories, school plays or record exam results, using 

images and video wherever possible to bring your story to life.  

Facebook timelines can, and have, been used by students and schools for history projects. It also 

allows you to showcase work and can a platform for content produced by students, for example a 

gallery of artwork. 
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Like Twitter, once you have set up your account, adding your school logo and a vibrant header 

image, other people will start to interact with you.  For Facebook, this might mean they 'like' your 

page or that they post comments in response to the content you add. You don't need to respond to 

everything that gets said (and you can limit interaction through your Facebook page settings) but 

you should be watchful of parents asking questions or adding comments and respond to them in the 

same timely fashion that you would in the physical world. 

 

Marketing your school 

Facebook pages are, first and foremost, a marketing tool and you should use your page to display 

the best possible image of your school. Many people, particularly prospective parents, will search 

Facebook for your school when trying to find more information, so it pays to have interesting and 

engaging content on there. 

Facebook also has a feature that allows you to promote events, which you can use for notifying 

people about your open evenings, school fair or PTA events. You can invite your Facebook 

connections and then monitor their responses, seeing how many click to say they will attend. 

Your Facebook page is also a great tool for maintaining contact with former students and so helps to 

build your alumni network.  

However you choose to use your Facebook page, just having one will help you to reach more people. 

As well as connecting with other Facebook users (your 'friends'), your page can help to boost the 

search engine rankings of your school website, ensuring that more people can find information 

about your school when they search online. 
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4. Get LinkedIn to online communities 

LinkedIn is a social network for business users and professionals, and is more focused on the 

individual rather than a company or organisation. But this does not mean it should be dismissed – it 

can generate some really good opportunities if used effectively. 

 

Show your professional side 

Encouraging your staff to have a profile on LinkedIn provides your school with more opportunities to 

create links with other organisations. You can connect with other schools, potential employers for 

your pupils or businesses who may wish to sponsor events in your school.  

Staff profiles also help to demonstrate the skills and knowledge held within your school. This can act 

as an incentive when you are trying to recruit new employees, as well as showing parents and other 

stakeholders the depth of experience you possess. 

 

Get to grips with groups 

LinkedIn also acts as an online directory for you to maintain links with people who may not be part 

of the daily audience for your website or other social networks but who you wish to keep in contact 

with nevertheless. It is a way to build connections to support the management of your school. 

While a LinkedIn profile can be of limited use, the value in LinkedIn is in Groups, which are forums 

for sharing information and advice amongst your peers. 

You will find many groups to interest you, covering everything from school governors to business 

management to innovation in education, while there are also a lot of groups based on geography. 

Once you join some groups, LinkedIn will also offer you suggestions for other groups that you might 

like. 

They can be really useful for sharing advice and asking questions, for example if you’re looking for a 

local photographer or need a recommendation for a printer, or want to discuss Ofsted’s latest 

announcement. 

It is worth spending time to view many of the open groups to see which are most suitable for you – 

don’t just sign up to lots because you will be turned off by the deluge of emails you receive. Also, 

you need to spend time and be an active participant to get the most out of groups. 

Set out guidelines for your staff to help them manage and profit from their interactions. 

You can also set up your own group, and you can choose to make it an open forum that anyone can 

participate in or a closed group where people have to apply to join. This offers real potential to 

develop an alumni network. 

 



Ambitious Minds 

 

10 

 

5. Plan ahead to stay safe 

It’s important that you set out some guidelines for official use of social networks, but they need not 

be onerous documents. 

In general, there are two things to remember which will help you to stay safe online – stay 

professional, and if in doubt, don’t. 

Setting out a clear social media policy will help you to manage its use. You will already have 

safeguarding procedures in place for other aspects of school life, so incorporate them into your 

social media guidelines.  

 

Develop a clear social media policy 

Consult with staff and governors – many of them may already be active on social networks – to 

address specific risks within your school. Your policy should advise staff on how to keep their 

personal accounts safe through the use of privacy settings, while also setting out clear guidelines for 

acceptable use. 

As part of this process, you will also want to identify who is responsible for managing and 

contributing to your social accounts within the school. 

Creating these guidelines will allow you to set the correct tone and to lead by example. If your pupils 

(and their parents) are already using social media networks outside school, you can help to guide 

them, ensuring that they learn to use such tools sensibly and safely. 

 

Key concerns 

Most worries that schools have about using social media fall in to one of the following categories: 

• Time and resources 

• Reputation 

• Online safety 

• Legal compliance 

However, they can all be addressed through your social media policy or through the careful planning 

and development of your school's communications strategy. 
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Time and resources 

It is possible to dip a toe in the water by setting up your accounts but you need to actively develop 

them to really benefit. The consistent production of intelligent content is essential to this. 

Take time to plan and assess the resources you have available and the gaps that exist. It can be easy 

to be optimistic about what can be achieved, but the challenge is in maintaining the effort every day 

of every week. 

If you have limited resources, begin by setting up one social network account, such as Twitter, and 

build from there – although this will result in slower growth of your audiences. This will allow you to 

gain a better understanding of who interacts with you and what they expect of you. In turn, this will 

help you to shape the content and information you provide to best meet the demands of your 

audience. 

Having a team involved in school will help to sustain your social activity after the initial buzz of 

excitement wears off. Try to include staff who already use social networks or who are particularly 

knowledgeable about the subjects you want to discuss.  

With the right planning, social media should become an enjoyable part of your daily routine, rather 

than a daily chore. 

Your social media presence is visible around the clock, it is accessible to parents at all times of the 

day, and not just when the school office is open. You won't be expected to be active on it outside of 

school hours but it can direct parents to useful and engaging content that will encourage them to 

become more involved. 

 

Reputation 

You may be concerned that creating something like a Facebook page will give people a place to post 

negative comments that could damage your reputation but you should think of such comments as 

an opportunity to set the record straight and to put forward your key messages. 

A couple of schools we have worked with have been surprised to find that an unofficial Facebook 

page has already been set up, usually by current or former students, which has been mistaken for an 

official page. By having an official presence on social networks, you can manage the conversation 

and ensure that the right messages are being conveyed about your school. It will give you greater 

control, not less. 

 

Legal compliance 

Some schools worry that they may infringe copyright if they post content online but using social 

media is no different from the way in which you already use your school website. For images 

featuring your pupils, follow the same safeguarding policies that you have already established for 

your website and prospectus. 
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Online safety 

This should be looked at, if it hasn’t already, regardless of what official social media you engage in. 

Establish a code of practice for staff and students alike. Make it clear that behaviour such as bullying 

will not be tolerated online, just as you would not tolerate it in school. Ensure that staff understand 

how to manage their own accounts to avoid problems interacting with pupils or parents, for 

example, most schools do not allow staff to “friend” pupils on Facebook. 

Your policy will also help to show pupils how to be safe online, encouraging them to keep their 

personal information, such as their date-of-birth or contact details, safe and secure. 

Think of your social media policy as being like the Highway Code – alerting people to the dangers 

and teaching them how to navigate safely the obstacles ahead. 
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6. Don’t be social in a silo 

Social media, because it is still relatively new, can be overlooked when considering your school’s 

communications strategy. But it would be wrong to keep it divorced from your main channels – the 

website, newsletters, prospectus and so on – and run it separately. 

 

Social media as part of a coherent communications strategy 

Firstly, the social media channels you choose to use will be a key way of promoting your news and 

directing people to your website. 

More importantly, a coherent communications strategy creates less work, not more – making it 

easier to manage each individual element because it makes the overall burden less onerous. A news 

item coming into a central point in the school can then be shaped for the relevant channels, whether 

that’s a press release, a tweet, a newsletter article, a LinkedIn post or a piece for the website. 

It also helps to plan future content, and highlights the times and areas which require more thought 

and effort to generate material. Take time to look at the events and activities that take place during 

your school year and consider how you can incorporate them into your plan of activity. This will 

allow you to promote things ahead of time, for example your school fair or the application deadline 

for new pupils. 

 

Maintain momentum 

As your social media activity becomes established and your audiences grow, it will become easier to 

make it a daily part of school life. Persevere through the early weeks if your audience is slow to 

develop and to rely on the fact that there is lots of activity going on in school that will make good 

content for Facebook, Twitter and LinkedIn. The challenge is to find the best way of corralling the 

information together in a timely fashion then turning it into the right form. 

 

Quality is paramount 

Regardless of which combination of social media channels you use, quality and consistency are the 

most important things. They are not easy to achieve without dedicated resources and expertise. 
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7. Call in the experts 

Used thoughtfully and effectively, social media bring immense benefits to schools that make them 

part of their everyday communications, including: 

• Managing the reputation of your school more effectively 

• Targeting specific segments of your audience with ease 

• Improving communications with your key stakeholders 

• Meeting Ofsted requirements for increasing parental engagement 

• Supporting and promote the activities of your PTA, alumni association and other school 

groups 

• Ensuring communications are timely and accurate 

• Helping your staff and pupils to be safe online 

• Improving recruitment 

• Demonstrating your good works to a much wider audience 

• Building relationships with other schools and education experts and learn from their 

experiences 

• Generating revenue through promoting your facilities 

• Creating a closer-knit school community 

• Building links with local employers 

• Strengthening your relationships with feeder schools or nurseries 

• Allowing potential parents and pupils to get a taste of life in your school 

• Reducing marketing costs 

 

Ambitious Minds is the right partner for you 

We understand the difficulties of trying to maintain an active social media presence when you have 

so many other priorities that require your time and attention – that is where we can help. 

We are education specialists and we understand schools, so we will not treat you like a run-of-the-

mill business that wants better communications so it can sell more widgets. 

Success in the education sector is not measured in the number of tweets you send or the number of 

hits you get on your website. It is about portraying an accurate, holistic and positive image of the 

school, across every aspect of the school's life, and throughout all of its communications. 

We take the burden of the planning and execution off your shoulders, which lets you get on with the 

job of running the school, while we work tirelessly to spread the news of the good work that is going 

on in your school, day in and day out. 

Our experience and expertise, from years spent in journalism and managing media relations, means 

that we will provide a communications solution that is tailored to your needs and executed to 

produce the outcomes you desire. 

Working in partnership with you, we will shape your message and then we will spread your message. 
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Take your first step – and call us 

Call us now to arrange a meeting during which we can explore how Ambitious Minds can help in 

your leadership of your school through better PR and communications – call Alex Turner on 0151 

224 1464 or email alex.turner@ambitiousminds.co.uk 

If you have any comments or questions on any aspect of Ambitious Minds, we would also be 

delighted to hear from you. To find out more about who we are and what we do, please go to 

www.ambitiousminds.co.uk and let us know what you think. 

 

 

 

 

 

 


